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MasterCard Study Reveals the Rapidly Growing Cashless Economies

Belgium, France and Canada closest to cashless societies ~ China and UAE with the
fastest trafjectory

To tweet this news, copy and paste hitp:/ibit.ly/1aRBYfo to your Twitter handle with the hashtag
#MasterCard and #cashless

Purchase, NY — September 23, 2013 — MasterCard (NYSE: MA) today unveiled a new global report, “The
Cashless Journey,” that tracks how 33 major economies are progressing from cash-based to cashless
societies. The report, produced by MasterCard Advisors, identifies new technologies, &overnment programs
and consumer preferences as key factors that are driving this shift, creating more productive and inclusive
economies.

Key findings of MasterCard's “Cashless Journey” report:

+ The study focuses on the value of all consumer payments ($63 trillion in total spend), including those
that happen beyond retail point-of-sale. In 2011, 34 percent ($21 trillion) of total global consumer
spend was done with cash, with cashless payments accounting for 66 percent ($42 trillion).

+ The report identifies Belgium (where an estimated 93% of the value of consumer spend was
cashless), France (92%), Canada (90%), the UK (89%), Sweden (89%), Australia (86%) and the
Netherlands {85%) as countries where cashless payments are nearly ubiquitous, and attributes the
broad movement away from cash to the uptake of new cashless payment technologies such as mobile,
contactless and EMV Chip and a modern payments infrastructure.

« Countries such as the United States (where an estimated 80% of the value of consumer spend was
cashless) and Singapore (69%) are approaching the “tipping peint” to becoming nearly cashless, and
remaining cash use is largely a product of consumer habit. Conversely, emerging economies such as
Indonesia (31%), Russia (31%) and Egypt (7%) are just embarking on their cashless journey, but are
in many cases changing cash share of payments at a much faster pace than developed nations.

« Having relatively recently put all the elements of a modern consumer payments infrastructure in place,
countries such as Brazil (57%), Poland (41%) and South Africa {43%) are now in a transitioning
stage, and are quickly shifting share away from cash.

« The most rapid recent shift away from cash was observed in China, where cash share of the value of
consumer payments is estimated to have declined by as much as 20 percent between 2006 and 2011.
China (where an estimated 55% of the value of consumer spend was cashless) and the United Arab
Emirates (26%) are among a group of countries where the respective governments have taken strong
leadership in promoting electronic payments to support their social and economic goals. Kenya (27%)



is an example where disruptive technology is contributing the most to decrease cash share of
consumer spend.

“What seems to be overlooked in the policy dialogue is that cash takes time to access, is riskier to carry, and
costs a country up to 1.5 percent of its GDP. We can't expect the journey from cash toward electronic
payments to be completed overnight, yet driven by technological advances and public-private partnerships
this trend has gathered significant momentum over the past few years,” said Peer Stein, Director of Access to
Finance Advisory Services at the International Finance Corporation.

MasterCard Advisors' research indicates that how ready a country is to moveio a cashless society is
determined by factors like the accessibility and affordability of financial services; the scale and market share
of retailers; the level of technology that is available; and participation of consumers in the formal economy.
However, in countries such as Germany (where an estimated 76% of the value of consumer spend was
cashless), Japan (62%), Spain (54%) and Taiwan (43%), cultural behavior appears to be keeping cash
usage higher than market conditions would suggest.

Kevin Stanton, President, MasterCard Advisors concludes: “While each nation’s journey is unigue and
requires an understanding of local realities, the benefits that come with a more cashless society are universal:

1onsumers, better efficiencies for governments, higher Eroductivity for businesses, and
greater financial inclusion for society as a whole by bringing more citizens into the economic mainstream. This
report provides a roadmap for how countries can reap these benefits and enable a better life for all

more convenience for

constituents.”
Methodology:

The “Cashless Journey” report measure nations’ progress towards more modern, efficient payment processes
by looking at the current share of cash versus non-cash payments for consumers (Share), how this share has
shifted in the past five years (Trajectory), and whether conditions exist for cash payments to move to
electronic (Readiness).

The report measure three components of progress:

» Share: the percentage of the value of all consumer payments {including utility, government, medical,
loan, P2P payments for goods or services as well as merchant payments at retail point of sale) that are
presently done by a means other than cash

» Trajectory: a measure of the shift in cash share of consumer payments’ value between 2006 and 2011

» Readiness: a measure of the future potential for conversion of cash payments to electronic payments
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About MasterCard
MasterCard (NYSE: MA), http://www.mastercard.com, is a technology company in the global payments

industry. We operate the world's fastest payments processing network, connecting consumers, financial
institutions, merchants, governments and businesses in more than 210 countries and territories. MasterCard'’s



products and solutions make everyday commerce activities — such as shopping, traveling, running a business
and managing finances - easier, more secure and more efficient for everyone. Follow us on Twitter
@MasterCardNews, join the discussion on the Cashless Pioneers Blog and subscribe for the latest news.

About MasterCard Advisors

MasterCard Advisors, the professional services arm of MasterCard, provides clients around the world with
insights and polutions that drive business impact and ROI. The company uses advanced analytics and deep
payments expertise to translate data into actionable behavioral insights and customized services. With
analyses based on more than 80 billion anonymous fransactions processed in 210 countries worldwide, the
company leverages aggregated information and a consultative approach to help financial institutions,
merchants, media companies, governments and other organizations grow their businesses. For more

information, go to http://www.mastercardadvisors.com.
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